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FOREWORD: HOMA's ORIGINAL MARKETING ACADEMY

TOGETHER WITH LONGSTANDING PARTNER STUDIO VOLPI, A GLOBAL SPECIALIST IN
COMMUNICATION AND BRANDING, HOMA HAS TAKEN TO SYSTEMATICALLY DEVELOP PERSONALISED
BTL STORYTELLING AND CONTENT TO SUPPORT CLIENTS IN MARKETING ITS APPLIANCES.

SALES ARGUMENTATION, USPS, PRODUCT BENEFITS AND KEY VISUALS ARE DECLINED OVER A
VARIETY OF MEANS, FROM FLYERS TO STICKERS, TO POP MATERIALS AND SOCIAL MEDIA CONTENT.

A STRATEGIC APPROACH TO THE STORYTELLING OF HOMA’'S PRODUCTS IS ALSO PART OF THE
ACADEMY'S STANDARD SERVICES AND IS DEVELOPED FOR EACH INDIVIDUAL CLIENT, WITH GREAT
ATTENTION BEING PAID TO THE CLIENTS' BRAND IDENTITY AND STYLE
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NEW SBS FF2 range
The Multi Climate System

COVER SIDE BY SIDE MULTI CLIMATE - BROCHURE PROPOSAL
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